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The standards expected of doctors do not 

change because they are communicating through 

social media rather than face to face. 

) 

 
If you identify yourself as a doctor in publicly 
accessible social media, you should also identify 
yourself by name. 

Core message 



A digital footprint to be proud of? 











What should we care about? 
 



Annals of Internal Medicine, Jan 2013 

Anything wrong with this? 



An indication of seriousness 

Situation 

Providing misleading or inaccurate information on a professional website i.e. cosmetic 
surgery 

A doctor posting on Instagram identifiable photos of patients receiving medical 
treatment without their consent with adverse comments about the patient (s) 

Contacting a known patient through a dating website for a date 

Posting a photo on Facebook of a doctor clearly intoxicated 

Posting comments about a patient on Twitter containing potentially identifying 
information 

Using discriminatory language in a blog 

Posting something to a social media site that is disrespectful of patients in general but 
doesn't contain identifying information  

Posting a photo to a social media site that shows doctors drinking but not intoxicated 

Advertising a product on social media 

Having an argument with a colleague on publicly accessible social media 



Is this right? 

“[Here] is the explanation why I have 

put up with it/not cancelled induction: 

prior stillbirth.” 

Confidential Helpline – 0161-923-6399 



Anything wrong with this? 



Other reasons to act professionally 



What would you do? 



http://www.drkkolmes.com/docs/socmed.pdf 

http://www.drkkolmes.com/docs/socmed.pdf




What would we expect? 

That the doctor considered the issues 
carefully and made a reasonable 
judgement in the circumstances. 

 

 

That where the doctor was unsure, s/he 
sought and took account of advice, which 
might include advice from the GMC. 



The patient’s view? 



A force for learning 

#MedEd 

#FOAMed 

#NHSSM 







 



Other guidance 



Key take away messages 

Don’t post 
anything you 
wouldn’t be happy 
with your parents 
or future boss 
seeing 

Check your privacy 
settings 

Consider a social 
media policy 

#Yolo 



Website: www.gmc-uk.org 

 

Email: jwren@gmc-uk.org 

 

Phone: 0161 923 6823 

 

Twitter: @jowren1 

 

Contact us 

GMC Confidential helpline:  0161 923 6399 

WWW 


